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It is all about the legend

• A map is silent without its legend.
• A legend is the foundation for documenting 

Indigenous and Local Knowledge .
• The P3DM process will surface “tacit” knowledge 

about cultural-natural landscapes – and the 
legend makes this available to others.



Eliciting legend items

Before you map, 
• obtain Free Prior 

Informed Consent (FPIC) 
on the use collected 
data will be put.

• start building the legend 
with indigenous and 
local knowledge holders 
and culture bearers.

Image courtesy Planterra/IUCN, Cuc Phuong National Park, Vietnam 2022



Knowledge systems
• Communities are 

diverse. Those working 
on the legend need to 
represent that diversity.

• Such diversity stimulates 
• knowledge’s cross-

fertilization, and 
• interlinkages between 

cultural and biological 
diversities. Image courtesy of G. Rambaldi/CTA



Indigenous and Local Knowledge may be 
explicit, tacit, complex and/or ambiguous.

Image courtesy of G. Rambaldi/CTA



Tacit knowledge

• Tacit knowledge refers to things that indigenous peoples 
and local communities know about the landscape, 
ecosystem, biodiversity or cultural usage, but about which 
they do not regularly talk.

• It can be defined as skills, ideas and experiences that are 
possessed by people but are not codified and may not 
necessarily be easily expressed. While mapping, 
participants may express it for the first time.

• The facilitator can bring tacit knowledge to the surface by 
asking good questions and listening carefully.



Complexity

• For complex information, a 
matrix or other type of 
participatory tools can help 
capture the full meaning 
behind legend items.

• One word may hide complex information about a feature 
or ecosystem.

• Good interview techniques help elicit what one complex 
term means.



Reduce ambiguity

• Ambiguity means that a word has more than one 
meaning – this may be confusing when mapping.

• Are you (as a facilitator) clear what the legend item 
means?

• Good interview techniques will reduce ambiguity and 
save you time later.



Biocultural diversity

To have a good mapping process, include diverse 
knowledge holders and culture bearers: 
• Women, midwives, medicine specialists
• Elders, initiates, youth, hunters, trackers
• Religious leaders and practitioners
• Shaman, diviners and healers
• Herders, bee-keepers, fisherfolk, farmers



Legend making

Legend items need 
to be sorted into 
features:
• Areas (polygons)
• Lines
• Points
Features should 
have an attribute: 
a data value, name or description Image courtesy of G. Rambaldi/CTA



Cultural sensitivity

Some information should not persist on a 3D map 
which will be on public display:
• Locations of endangered species.
• Valuable resources. (*)
• Sacred sites. (*)
• Taboo areas. (*)

(*) Depending on the decisions of the knowledge holders



Cultural sensitivity

• Colours and social norms vary among 
communities.

• Choose appropriate colours and codes.
• Respect social rules and norms while encouraging 

diverse participation.



The legend making 
process  



The Map Legend
• Maps are media in cartographic or digital formats.
• Communication occurs mainly by way of symbols. 
• Symbols need to be interpreted via the map legend 

and its graphic vocabulary.
• Lacking universal standards each map has its own 

visual language.
• This language must be common property for 

communication to take place. 

Source: Rambaldi, G. (2005) Who owns the 
map legend ? URISA Journal, 17(1): 5—13



Legend-making process

One-to-one 
consultations

and
focus group 
discussions

Draft legend

Disagreement 
on proposed 
naming and 

description of 
land units

Matrix 
exercise

Draft final 
legend

Updating of 
the legend 

while working 
on the model



Draft legend (Ogiek People, Kenya)

On day 5 of the P3DM exercise, the map legend accounted for 44 features/layers

Points

Areas

Lines



Images courtesy of G. Rambaldi/CTA



Legend-making process

One-to-one 
consultations

and
focus group 
discussions

Draft legend

Disagreemen
t on proposed 
naming and 

description of 
land units

Matrix 
exercise

Draft final 
legend

Updating of 
the legend 

while working 
on the model



Matrix Making

Land units

Differentiation criteria

Image courtesy of G. Rambaldi/CTA



Legend Matrix

Confidential layers

Taste of 
honey

Image courtesy of G. Rambaldi/CTA



Final map legend (Ogiek People, Kenya)

The final map legend displays 67 different features/ layers

Image courtesy of G. Rambaldi/CTA



Legend-making is perhaps the most 
important part of the P3DM process. 

If done correctly, it puts the knowledge 
holders in the lead (and control). 

It allows them to agree on a complex 
network of ideas, concepts and interlocking 
criteria, and later locate and visualize these 

on the map.

Who owns the map?



Image courtesy of G. Rambaldi/CTA



Boundary Tree

Beehive

Tirig

Teegeg

Gaporowo

Image courtesy of G. Rambaldi/CTA



Permanent 
swamp

Clan 
boundary

Spring

Seasonal 
swamp

Image courtesy of G. Rambaldi/CTA



Place names

Wakta Oo

Ogiek trails

Clan names

Clan Boundaries

Image courtesy of G. Rambaldi/CTA





Participatory
Thank you
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